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Introduction: Role of MCMC  

Developing the Communications & Multimedia 
Industry  

Regulating the Communications & Multimedia 
Industry  
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Broadcasting  Communications 

Post & Courier  E- Commerce Infrastructure  

Cellular  
services  

Fixed 
Telephony 

Broadband 

Digital 
Signature  

Strategic 
Trade 

TV 

Radio 

Post 

Courier  

ÅSatellite ï one provider ( Astro )  

ÅFree to Air -   7 private channels  
Å IPTV 

Å Analogue System, free to air ï 

more than 24 stations  

Å4 main operators, Maxis, 
Celcom & Digi  + Umobile etc  

  
ÅTelekom Malaysia, Maxis, Time  

Å TM (HSBB),  
ÅMaxis, Time, Celcom, Digi , Umobile 

YES, P1 etc  

ÅOne Postal Company  ï Pos 

Malaysia 

ÅMore than 110 small and big courier 
companies in 3 categories  

Overlaps with a few logistics companies which are 
regulated by the Transport Ministry  

Convergence of content & communications ï concept of self regulation  

Å New Media, social media  ï Twitter, Facebook, blog, web sites [ óKLIK DENGAN BIJAKô PROGRAMME] 

Å3 companies under the Digital 
Signature Act  

Cooperation on E - commerce with other agencies such as 
MITI, MoSTI, SIRIM, KPDNKK, MyIPO, MDeC, Bank Negara  
etc  

ÅManaged by MITI- SKMM  
   licensing body + enforcement  
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Internet Users in Malaysia  

SOURCE: Wearesocial.org , Zodiac Inc., Socialbakers , MCMC (Internet User Survey 2012)  
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57% BELOW 30 YRS 
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Internet Users in Malaysia  

SOURCE: Department of Statistics, Malaysia (2013)  

Location of Internet Use by 
Individuals  

69.1% 
ÅPosting information or instant messages  

65.4% 
ÅSending or receiving email  

65.3% 
ÅGetting information on goods and services  

64.6% 

ÅDownloading movies, images, music, watching 
television or video or listening to radio or 
music 

52.1% 

ÅReading or downloading online newspapers or 
magazines, electronic books  

15.3% 
ÅPurchasing & ordering goods and services  

Internet Activities  

LOW LEVELS OF ONLINE SHOPPING 



Internet Users in Malaysia  

SOURCE: Department of Statistics, Malaysia (2013)  

Types of Goods & Services 
Purchased over the Internet  

50.4% 

Clothes, bags 
& shoes 

49.7% 

Food and 
beverages 

35.4% 

Travel 
products  

28.7% 

Accommodation 
services  

27.9% 

Personal 
accessories  

Reasons for not purchasing or 
ordering any goods or 

services over the Internet  

There is no guarantee for products 
received  

17.6% 

Concern about privacy and safety  

21.4% 

Lack of knowledge or skills  

41.8% 

Prefer to buy in regular stores  

49.1% 

Not Interested  

69.5% 

Lack of 
knowledge 
or skills 
far 
outweigh 
concerns 
about 
privacy & 
safety  

TOP 5 REASONS 



Regulation vs Development 

Developing the Communications & 
Multimedia Industry  

Regulating the Communications & Multimedia 
Industry  

1 2 

E- Commerce 
Adoption 

User 
Attractiveness  
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S 1. Awareness 
2. Uncertainty  
3. Capability  
4. Cost & 

Pricing  
5. Security  

1. Interest  
2. Preference 
3. Capability  
4. Privacy & 

Safety  
5. Guarantees 
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AWARENESS RAISING 

CAPACITY BUILDING 

BRIDGING THE DIGITAL DIVIDE 

IMPROVING QUALITY 

ENFORCEMENT 

National Policy Objectives of the 
Communications & Multimedia Act 1998  

Åto regulate for the long- term benefit of the end 
user;  

Åto promote a high level of consumer confidence in 
service delivery from the industry ;  

Åto ensure an equitable provision of affordable 
services  over ubiquitous national 
infrastructure ;   

Åto promote the development of capabilities and 
skills  within Malaysia's convergence industries; 
and  

Åto ensure information security and network 
reliability and integrity .  
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Regulation vs Development 

Universal Service Provision (USP) is an initiative by MCMC to achieve 
the following objectives: -  
Å Provide collective and individual access to communications in 

underserved areas;  
Å Encourage the use of ICT to build a knowledge society;  
Å Contribute towards the socio - economic development of local 

communities; and  

ÅBRIDGE THE DIGITAL DIVIDE 

http://www.skmm.gov.my/


Regulation vs Development 

IMPROVING QUALITY 

High Speed Broadband (HSBB) Project  
Å FIRST PHASE  Investment of RM11.3bil to provide Internet 

access speed of 4 megabits per second (Mbps) and 
benefiting 2.3 million premises, particularly in urban 
areas.  

Å SECOND PHASE  I nvestment of RM1.8bil to provide 
additional coverage and facilities mainly in urban 
areas, benefiting 2.8 million households nationwide. The 
Internet speed will be increased to 10 Mbps .  

Å EXPANSION to suburban areas with an Internet access 
speed increasing to between 4 and 10 Mbps, which will 
benefit 2 million consumers at a cost of RM1.6bil.  

NATIONAL BROADBAND INITIATIVE (NBI) 

ISSUANCE of new spectrum on LTE on 2.6 GHz and also allowed 
the existing operators to upgrade their networks in the 1800 
MHz band to LTE. 

ENFORCEMENT 
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Intrusion  

Intrusion Attempt  

Malware 

Fraud 

DDOS 

Others 

ESCALATIONS BY SNSC 

2014 (Until August)  2013 

To increase Internet coverage in rural areas, 1,000 
telecommunication transmission towers will be built over the 
next three years, with an investment of RM1.5bil.  

To increase Internet access in Sabah and Sarawak, new 
underwater cables will be laid within three years, at a cost 
of RM850mil.  

COMPOUNDS for QoS -  28 compounds totaling RM1.2 million in 
2014 



Regulation vs Development 

CAPACITY BUILDING & AWARENESS RAISING 

Intel ® Learn Easy Steps& 

Entrepreneurship Basics  

Human Capital and Entrepreneurship 
Development Programs 

ICT Awareness Campaigns 

Promotion of e - Government 
services and facilities  

Special 
Projects  

Creative Content Development  
Content Industry Development Fund  



Regulation vs Development 

>1500 Events/ activities  

90% 
Strong educational 
component 

>3200 
Training programmes 
1M Internet Centres 

>300K 
Persons outreached 

AWARENESS RAISING 

KPWKM 

Seminar on National COP Action Plan (2013)  
Training by WiseKids UK (2013) 
Wise Kidôs Zone: Safe & Protect (2014/15)  

Regional Seminar on COP (2015) 

Digital Citizenship & Safety 
Project  

MEDIA CAMPAIGN 
PHASE 1 (2013): 18- 24 YEARS 
PHASE (2014): 13- 18 YEARS 

PARENTS/CAREGIVERS 

Council Working Group on  
Child Online Protection  

Videos/KDB Campaign/Klik Dengan Bijak - Peeking.mp4
Videos/KDB Campaign/Klik Dengan Bijak TVC - Jason English.mp4
Videos/KDB Campaign/KlikDenganBijak_Identity_30s_ENG.mp4
Videos/KDB Events/Program Perkhemahan Klik Dengan Bijak - SKMM & PPM - YouTube.mp4
Videos/KDB Events/Kempen Pencegahan Jenayah Komersil - YouTube.mp4


Broadband Empowered Entrepreneur 
Awards  

(BEE) 2014 

Regulation vs Development 

Videos/Broadband/BEE Award 2014 - Sereni & Shentel.mp4
Videos/Broadband/BEE Award 2014 - Cipela Shoes.mp4
Videos/Broadband/BEE Award 2014 - E-Sentral.mp4
Videos/Broadband/BEE Award 2014 - Piktochart.mp4
Videos/Broadband/BEE Award 2014 - borneomawa.blogspot.com.mp4


Lessons Learnt  

CHALLENGES 

Regulating for growth  

Building consumer 
knowledge, skills & 
trust  

E- Commerce Adoption by 
SMEs ï education & 
awareness 



@klikdenganbijak  

www.klikdenganbijak.my 

@klikdenganbijak  

klikdenganbijak  

#klikdenganbijak  


